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ABSTRACT

There are several notivations for people who woul d liketoreach what they want to achieve. Sone of
the peoplesaythey want tobecorme entrepreneurs becauset hey can make noney ontheir own and set t heir own
rues. Thisresearchistoanal yzethei nfluence of Entrepreneurshi p Education Family Business Background and
Desire for Independence on students Entrepreneurial Intertion Entrepreneurship refers to conceiving an
opportunity to offer new or i nmproved goods or services, showng the initiative to pursue that opportunity,
maki ng plans, and nobilizingt he resources necessary toconvert the opportunityintoreality. The sanple usedin
thisresearchisthe studentsin 2" tofinal year of the studiesin I nternational Business Ad ministration Faculty
of Econonics and Business, Sam Ratulangi University environment (students have already studied
entrepreneurship) withfamily business background The sanples taken are 100 respondents. Entrepreneurship
Education Famly Business Background and Desirefor | ndependence have a strong rel ati onshi p and si gnificant
i nfluenceon Entrepreneurial Intention It has proven by a si gnificarnt | evel of this model predictionis above 95 %
whi ch means t hat t he probability of this nodel doingerrorislessthan 5% inother words, by hundredti mes of
usingthis nodel, error Wil onl'y occur lessthan 5ti nes. Thisresearch concluded that thereis significant partial
and si miltaneous influence of Entrepreneurship Education Fanily Business Background and Desire for
Independence on I BA Programstudents Entrepreneurial Intention

Keywords: entrepreneurship education fanily business, desire for independence, entrepreneurid irtertion
I NTRODUCTI ON

Research Background

Little chil dren are asked about what they want to becone inthe future life, some night answer t hey
want to becorne pilas, and sone mght answer they want to become doctors, engineers, presidents, teachers,
singers, polices, phil osophers, chefs, act ors/actresses, and nany ot her i deas cone out fromt he chil dren’s m nd,
but sorme mght liketo becone entrepreneurs. As the ti ne passes and chil dren growol der, their i deas of what
they want to be inthe future change. Therefare, as whenthey gotoschooal, inaclass of 30 - 40 people there
woul d be various answers of what they want to becone infuture as well. Even for students who majorin
econonics or business are nat 100 %of the msureifthey might liketobecone entrepreneurs or toruntheir own
busi ness, soe probably might liketobecome nmanagers or to workinafanous conpany, to work at a bank or
even sorme woul d work far fromeconomcs or business naj or.

Bovee and Thill (2008:138) describe entrepreneurs as soneti nes portrayed in popular nedia as
charisnatic, slightly larger than life characters, or more darky, entrepreneurs are occasionally portrayed as
greedy and predatory. Many uni versities have i ntroduced entrepreneurship educationto pronotet he students
inerest in becomng future entrepreneurs (Tong, et al. 2011). Entrepreneurship education is focused on
developing youth wth the passion and nultiple skills. It ains to reduce the risk associaed wth
entrepreneurshi p thought and gui de the enterprise successfulythrough its initial stage tothe maturity stage
(Izedonm and Okafor, 2010). There has never been a better a ti ne to practice the art and science of
entrepreneurship ( Bygraveand Zacharakis, 2008: 1). Therefore, doesthe students who |l earnentrepreneurshipin
uni versities apply the theories in business worl d?
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It was found ( Dyer, 1992, Crant, 1996; K ueger, 1993 cited by Tanveer et, al. 2013) that a student’s
famly background alsofoster the attitude andintention for entrepreneurship Thereis a considerabl e a mount
of literaturethat is available about the role of fanly background onintertion andthere are findings show that
most entrepreneurs conme from nother or father business experience. The time requirenents and resource
shortfalls (as well as the financial rewards and autonony) of famly business ownership have powerful and
lasting i npacts onthe social interactions and psychological devel oprent of the fanlyinthe fanily business.
Fanly with a business background ofteninfluence and notivate their siblingstoinvol ve in entrepreneurial
activities and they are expected to posses higher propensity to launch a business in future Desire for
i ndependence has been e merged as one of the nost important factors for studentst o choose entrepreneurshipas
career. It was found ( Tong et, al 2011) that desire of independencei npliesthat students wthstrong desirefor
independence are likely to possess a higher level of entrepreneurial intertion (Ftzsi mmons and Douglas,
2005). Accordingto FHtzsimmons and Dougl as (2005) theintention of anindividual to behave entrepreneurialy
arises becauset he entrepreneur perceives self-enpl oyment (or entrepreneurial behavi or withinan organi zation)
to be uility- maxi mzing and thus for ns the motivation to behave ertrepreneurialy.

Research Chjective
The research obj ectives are obtai ned as fdlow

1 To anal yze which of entrepreneurshi p education family business background and desire for i ndependence
has the nost significant influence on students ertrepreneurial irtention

2 To anal yze the influence of ertrepreneurshi p education on students ertrepreneurial intertion

3. To analyze the influence of fanily business background on students entrepreneurial irtertion

4. To analyze the infl uence of desire for independence on students entrepreneurial irtention

THEORETI CAL FRAMEWORK

Theoretica Franmework

Entrepreneurshi p Education

Entrepreneurshi p educationisthe ahilityto generateinnovativeideals and transfor mthe mt o profitabl e
activities. It can be seen as the process of bringingtogether creativity and i nnovati veness and coupling t hese
with manage nent and organizational skills in order to conbine people, nmoney and resources to neet an
idertified need and create wealth (Emnmanuel et d., 2012).

Entrepreneurid Intention

Entrepreneuria intention is the state of one’s mnd to foster the new business or venture creation
Entrepreneurial convictionis a measure of the perceived ease of starting up a newfirmas well as to the
per cei ved feasi hility of such a choice. However, a person Wil onlyinitiate entrepreneurial actions when one’s
entrepreneuria convictionis highin relaionto the perceived requirenents of a specific opportunity. Past
studies have proventhat conviction stands out as the pri mary explanation and deter minant of entrepreneurial
irtertions (Rasli e, a 2013).

Famly Business

Accordingto Hiuovinen and Tihula (2008), fanily businessis a relaively newfidd but the business
research has gai nedi ncreased attentionrecently Famly businessis a proprietorship partnershi p, corporationor
any for maf business association where the vating contrd isinthe hands of a gven fanly:..

Desi re for Independence

Desireforindependenceis about contrd of t he decision- maki ng process, and can of course be achieved
at senior manage nent level i n e npl oynent situations as well, nat to mention at lower levels of e npl oynentin
those or gani zati ons whi ch e npo wer i ndi vidualsto naketheir own decisionsinthe context of t he or gani zation’s
mission and objectives. Conversely within enpl oyment situations, enpowernent of enployees mght be
consi derable and m ght range toward near-taa for some i ntrapreneurs and senior managers (Ftzsi mmons and
Douglas, 2005).
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Entrepreneurshi p Education and Entrepreneuria Intention

The entrepreneurial i ntention has a positive and si gnificart relationshi p wth uni versityenvironnent and
thus confir nmingthat therode of entrepreneurshi peducation has beenrecogni zed as one of t he critical factorsthat
hel p students to understand and foster an ertrepreneurial atitude (Rasli & a., 2013).

Famly Business and Entrepreneuria Intention

S udents whose not hers are self-e npl oyed were foundt o be nore entrepreneuriall y-inclined As ot her
plays a vitallyi mportart rolein upbringingtheir chil dren they m ght have directly established a special parent-
chil dre mrel ati onshi p and thus easilyinfluence their chil dren’s decision ( Keat et al,. 2011)

Desire for Independence and Entrepreneuria Intention

Desirefor I ndependence was a significart factor inexplainingentrepreneurial i ntertions for the sanple.
Separating the ownership aspects of entrepreneurship fromthe independence aspects thus seens to have
uncovered a distinctivel y separate notivator for self e mploynment tothe sanple (Ftzsi mmons and Douglas,
2005).

Previous Research

Tong et al. (2011) investigated the use of need for achieve ment, desire for independence, fanily
busi ness background and subj ective nor ns as predictors for entrepreneurial intention, and foundt hat students
woul d choose to becone entrepreneurs providedthereis a need for achieve nent, fanily business background,
and subjective i nfluence. Tanveer et al. (2013) anal yzed19 notivational ite ns for entrepreneurs and foundt hat
students have high notivationfor invavinginentrepreneurial career, and seven notivational factors obtained
fromt his research ( Desire for i ndependence, Job securityfactor, Capital i nvest ment, Successful entrepreneurial
Role models, Mrket opportunity, Earning and Challenging career). Carr and Sequeira (2006)expl oredthe
means by which prior exposure to famly businessownership shapes entrepreneuria intent through a
revisedTheory of Planned Behavior approach andindicatedt hat that exposuretoa prior fanily business serves
as ani nmportart i ntergenerational i nfl uence on entrepreneurial i ntert. 1zedonm and Okafor (2010) exaninedthe
effect of entrepreneurial education on students entrepreneuria intertions, and found that entrepreneuria
characteristics of youthare diverse andt heir exposureto entrepreneurshi peducationfor a period of four years is
capabl e of provokingthe intention of becomng entrepreneurs. Htzsi mmons and Douglas (2005) i nvestigated
the relationship bet wveen entrepreneurial attitudes and abilities and entrepreneurial intentions across four
countries: India China, Thailand and Australia and foundthat cross cultural differencesinthe degreeto which
entrepreneurial atitudes explain ertrepreneurial intertions.

Entrepreneurship
Education

Fanily Business

Background /

> Entrepreneuria
Irtention

Desire for
Independence

Fgure 1 Gnceptual Frame work

Research Hypot hesis
The hypat heses of this research are:

H: Entrepreneurshi peducation, famly business background and desirefor i ndependence have si multaneous
i nfl uence on studerts ertrepreneurial intention

H: Entrepreneurship education has partial influence on students ertrepreneurial irtertion

H: Famly business background has partia infl uence on studerts ertrepreneuria irtention

H,:  Desire for Independence has partial infl uence on students ertrepreneurial irtertion.
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RESEARCH METHOD

Type of Research

This research uses causal type of research whereit will i nvestigate t he i nfl uence of entrepreneurship
education ( %), famly business background ( %) and desire for i ndependence ( Xs) on students entrepreneurial
inertion ().

Place and Ti ne of Research

This research was conducted in Minado especially in the environment of International Business
Ad ministration Program Faculty of Econonics and Business, SamRat ulangi Uni versity bet ween May - August
2013

Data ollection Mthod

There aret wo types of data: (1) Pri mary datarefer to infor mation obtained first-hand by t he researcher
on the variables of interest for the specific purpose of the study. Individual provide infor mation when
inerviewed, admnistered questionnaires, or observed. G oup depthirnterviews, or focus groups, arethe other
richsource of pri mary data (Sekaranand Bougi e 2009: 180); and (2) secondary datarefer tot he data gat heredfor
sone other purposethanthei mnediate study. Sonetimes itis called deskresearch whilethe pri mary data are
called fid dresearch ( Hir et d. 2010: 50).

Popu ation and Sanple

Population is the entire group of people, events or things of interest that the researcher wshes to
investigate (Sekaran and Bougie 2009: 262). The populationinthis researchis the students of International
Business Adninistration Program Faculty of Economics and Business, Sam Ratulangi Uni versity Manado.
Accordingto Sekaranand Bougi e (2009: 263), sanpleis a subset of a popul ation that conprises sone e mbers
selected fromit. The sampleinthisresearchisthe studertsin 2" tofinal year of the studies (students have
already studied entrepreneurship education) wth family business background. The sanples taken are 100
responderts.

Operational Cefiritions and Masure nent of Research Variabes
Operational Definition of Research \ariab esare:
1 Entrepreneurship Education ( X). Entrepreneurship Education is focused on devel oping youth withthe
passion and multipe skills (Izedonm and Ckafor, 2010).
2 Fanily Business Background (>¢). A good influence brought by a fanily about entrepreneurship woul d
contribute to hiher ertrepreneurial irtertion (Keat e a., 2011)
3. Desirefor Independence (%g). Sudents wtha strong desire for i ndependence are li kel yto possess a hi gher
level inentrepreneurial irtentions (Tong et a., 2011).
4. Entrepreneurial Intertion(Y). Sudentsentrepreneurial i ntertion deals wththeinclination of a persontostart
an ertrepreneurial activityinthe fuure (Davi dson 1995 cited by Emnmanuel et d., 2012).
Measurement of the variablesis anintegral part of researchand ani nportant aspect of research design
Li kert scale as a widely used rating scale is designedt o examne howstrong subjects agree or disagree with
staenents onafive point scale.

Data Analysis Mthod
Validty and Reliahlity Test

The reliability of a neasureis established by testing for both consistency and stahility. Consistency
indicates how well the itens neasuring a concept hang together as a set, G onbach’s alpha is a reliability
coefficient that indicates how well the itens in a set are positively correlated to one anather (Sekaran and
Bougie, 2009:162). Sincereliable scales are nat necessarily valid researchers also needto be concerned about
validty It assesses whether a scale neasures what is supposedto be neasured Thus validtyis a neasure of
accuracy in neasurenent (Hair et d. 2010: 120).
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Multige Regression Analysis Mthod

Multiple regression anal ysis is the appropriate technique to use when there are several independent
variables that need to be examned for their influence on a dependent variable ( Mil hotra, 2007:534). The
for mula of miltipe regression modelsinthis research is shown as fdlow

Y=a+blxl + b2x2 + b3x3

Where:
Y = HEntrepreneurial Intertion
a = Intercept
b1, b2 b3 = the regression coeffident of each variable
x1 = Entrepreneurship Education
X2 = Fanily Business Background
x3 = Desire for Independence
RESULT AND DI SCUSSI ON
Resut

The validtytest of entrepreneurshipeducation (%) is0. 837, fanily business background ( %) is 0. 530,
and desire for i ndependence ( %) is 0.736whichis above 0.3 It neans all theindicators are valid Reliahility
test is usedto check the consistency of the neasurement instrunent. The reliabilitytest inthis research using
A pha Qronbach that wil showthe instrument is reliable if the coefficient is nore than 0.6 The value of
Gronbach’s Apha >0 6indicates that al researchinstrunent indicators of variable are reliable.

Test of Gassica Assunption

The cal cuaion of multicolinearity can be seenthrough M F andtolerance. MF of entrepreneurship
education( ) is L 312andtoleranceis 0. 762, M F of fanily busi ness background( >) is 1 026 andtderanceis
0.974, and MF of desire for independence (%) is 1295 and tderance is 0.772 It means that there is no
connection bet ween independent variables, thus, milticdlinearity assunptions are net (free of
multicdlinearity). Thereis no established pattern inother wordsthe graph describingthe pl a spread above and
bel owt he nuber 0 (zero) onthe Y-axis. This proves that t he i ndependent variables entrepreneurshi p education
(%), fanly business background ( %) and desire for i ndependence ( %) on entrepreneuria intertion (YY) are
free fromhet er oscesdasti city. The poi rnts spread aroundt he diagonal lineprovesthat the model regression of the
i nfl uence of entrepreneurshipeducation( > ), fanily busi ness background ( %) and desirefor i ndependence (%)
on entrepreneuria intention (Y) in nor nalitytest assunption was net. The aut ocorrelation test using Dur bin
Watson rate of 1989 whichis inthe free area of autocorrelation The regression nodel of the influence of
entrepreneurship education ( X), famly business background () and desire for independence () on
entrepreneuria irtention (YY) is free fromaut ocorrel ation

Table 1L efficient Beta Anal ysis

b del Unstandar d zed Qoeffidients
B Std Eror
1 | (Constart) 3.430 .694
Entrepreneurshi p Education (%) .587 .003
Fanily Business Background (%) .503 119
Desire for Independence ( %) .614 .126

Source; Data Processed 2013

Fromthe anal ysis as shown intable 4 5 it can be obtained by linear regression equation in the follow ng
for mul &
Y =3430+0587 X +0503 % +0614 % +e
Fromthe multipe linear regression equationinthe previous page, it caninfor mthe interpretation as fdlow
- Constant val ue of 3.430 neansthat if entrepreneurshi peducation( %), fanly business background ( >) and
desire for independence ( %) increase thenit wll increase entrepreneurial irtertion (Y) at 3 430 poirt.
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- Coeffident val ue of 0.587 means that if entrepreneurshi p education ( %) increasesthenit wll i nprove and
increase ertrepreneurial intertion (Y) a Q 587.
- Coeffident val ue of 0.503 meansthat if fanily business background ( >¢) i ncreasesthenit wil i nprove and
increase entrepreneurial intention (YY) a 0503
- Coeffident value of 0.614 neans that if desire for independence (%) increasesthenit wll i nprove and
increase entrepreneurial intertion (Y) a 0614
The correlaion coefficient is usedto measurethe i nfluence of entrepreneurshi p education ( %), fanily
busi ness background ( >) and desire for i ndependence ( %) on entrepreneurid i ntertion (Y). The correlation
coefficient val ues can be seenintable 4. 4. Based on the anal ysis of correlation (r) is equal to 0. 780 ndi cating
that the correlation of the influence of entrepreneurship education ( %), fanily business background ( ») and
desire for independence (%) on entrepreneurial intertion (Y) have a strong relaionship To deter mne the
contributi on of i nfluence of entrepreneurshi p education ( %), fanily business background ( >¢) and desire for
independence ( %) on entrepreneuria irtertion(Y) can be seenthat t he deter ninart of the coefficiert (r’)inthe
table 4.4 r* value of 0.730inthis study may i nplythat the contribution of entrepreneurshi p education (%),
fanily busi ness background ( >¢) and desirefor i ndependence ( %) onentrepreneuria intention(Y) of university
students of 730 %whilethe re maining 27. 0%is affected by ather variables nat exanminedinthis study.

Hy pot hesis Testing

Table 2 F Test

Mb del Sup oF Df Mean Square F Sig
Squares
1 Regression  .546 3 .182 8.096 .004
Resi dual 15. 955 96 . 166
Total 16.501 99

a Pedictors: (Constant), Eitrepreneurship Education (%),

Fanily Business Background ( %), Desire for Independence (%)
b. Dependent \ériable: Etrepreneurial Irtertion (Y)
Source; Data Processed 2013

The value of Feouris 8096 with significance value of 0.004. Because the sig < 0.05 neans the
confidence of this predictionis above 95%and the probability of this prediction error is below5% whichis
0.013 Therefore H isrejected and accepting H,. Thus, the for rmul ation of the hypat hesis t hat the i nfl uence of
entrepreneurship education (X%), famly business background (>¢) and desire for independence (>g) on
entrepreneudrial irtertion (YY) si mitaneously is accepted

Table 3 T Test

Vb del T Sg
1 (Constarnt) 4.939 .000
Entrepreneurship Education (%) 2 945 .004
Famly Business Background ( %) 2021 .038
Desire for Independence ( %) 3.900 .004

Source: Data Processed 2013)

Based onthe calcuaioninthetable 4 theinterpretation as fdlow

- teur TOr entrepreneurship education (X) is 2945 greater than the value of 1984 tine NEANS
entrepreneurshi p education ( ) has partial significant i nfluence on entrepreneurid intention (Y). The sig
val ue at 0.004 nmeans that prediction of entrepreneurshi p education ( %) i nfluence entrepreneurial i ntention
(Y) daingerroris 04 9% thus the confidence of this predictionis above 95% Therefore, H accepted

- teour fOr famly business background ( %) 2 021 greater thanthe val ue of 1 984 t;,,. means famly business
background ( %) has partial significant i nfluence on entrepreneurial intention (). The sig val ue at 0.038
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means that prediction of famly business background ( %) influence entrepreneurial intertion (Y) doing
errorsis 38 % thus the confidence of this predictionis above 95% Therefore, H accepted

- teur for desire for independence (%) 3.900 greater than the value of 1984 ti,y. neans desire for
independence ( >¢) has partial significant i nfluence on Entrepreneurial Intertion(Y). Thesig val ue at 0.004
means that prediction of desirefor i ndependence ( %) influence on entrepreneurial irtertion('Y) doingerror
is Q4 % thus the confidence of this predictionis above 95% Therefore, H accepted

- Betweenall thosethreeindependent variables entrepreneurshi peducation( %), fanily business background
() and desire for i ndependence ( %), desire for i ndependence ( %) has the nost significart i nfl uence on
entrepreneuria intention (YY) it can be seeninthe explanation of t he teu for desireforindependence (>¢)in
the previ ous section

Discussion

Entrepreneurshi p Education

International Business Administration (1 BA Faculty of Econonics and Business, Sam Ratulangi
Uni versity students have a strong entrepreneurial intertionis affected by entrepreneurship education family
busi ness background and desirefor i ndependence. Thisis happen because entrepreneurial programmes provided
by the manage ment of International Business Adninistration (I BA Faculty of Econonics and Business, Sam
Rat ulangi  Uni versity raise attitudes and behavi or capable of provoki ng entrepreneurial i ntention anong yout h
who haveinterest inthe econonic devel opnent of the nation The questionnairet hat have been distributedto
respondents showed that entrepreneurship education can help students easier to start a business. It can be
concl udedt hat t he students found t he educati on of entrepreneurshipis helpful for devel opingtheir i ntention of
beconing entrepreneurs. Wth a knowedge about entrepreneurship can hel p the students to see business
opportunities aroundthe m most of the students agree about that i ndicator, it neansthat they canreceived the
knowedge well. And they are confidence that they can apply the theoriesin a work world Know edge of
entrepreneurship can also buildthe business vision of the students, they can think of newideas to offerto
people. Thisisthe entrepreneurial age. There has never been a better ati neto practicethe art and science of
entrepreneurship This opi nionsupport aresearch by Bygrave and Zacharakis (2008) t hat found entrepreneurial
education hel ps the student to showtheir entrepreneurial irntention

Famly Business Background

The result of multipe regression anal ysis shows that fanly business background also has si gnificant
influence on Entrepreneurial Intentionin International Business Admnistration (I BA Faculty of Econonics
and Business, Sam Ratulangi University. Typical of all fanily businesses in International Business
Ad ministration (I BA Faculty of Econoncs and Business, SamRatulangi Uni versityistheintegration of afirm
ownership and business. One central elenent is also the continuity of the business, i.e thereis a conscious
intert totransfer the fir m(leadership and contrd) tothe followng owner generation The questionnaire that
have been distributetorepondentsindicatedt hat students who have fanily business background are wantingto
becone an entrepreneur because the corntinuous of the business fromgenerationto generationthat can nake
themeasier to create a job opportunityto others. And when students have support fromfanlyto become
entrepreneurs it can also mativatethe mtostart the family business. Aso onei nportant thingis students agree
that continuous of fanily business can strengt hen the busi ness net wor k when dai ng busi ness.

Desi re for Independence

Based onthe nultiperegression anal ysis, it shows that desire for i ndependence is for ma si gnificant
influence on Entrepreneurial Intention because students al ways dreamabout anindependence froma routines
suchas anassignnent and etc. Sothis behaviour affectedalsofor themi nentrepreneuria intertion Afellingto
be free, noli mtedti ne of wor ki ng hour and hi ghi ncome becone a nainreasonfor t he students of I rnternati onal
Business Admnistraion (I1BA Faculty of Econonics and Business, Sam Ratulangi University on
Entrepreneurial Intention Accordingtotheitens of the questionnairethat have been distributedtorespondents
most of themare having a vision or desireto have their own businessinthe future, a clear goal of what they
want to do after graduate fromuni versity. These students want ani ndependent job or i n ot her words t hey do not
want to work ina company own by other people nor in government organization V¢ clearly can see that
students are agreeto nat dependi ng on office hours whenthey haveto work they want t o becone entrepreneurs
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becauset hey can createt heir own wor ki ng hours. They are opti mstic of t heir abilityt o be a successfu peoplein
the fuure. They have a high confidence of the opportunities of bei ng successful.

Entrepreneuria Intention

The entrepreneuria i ntention has a positive and si gnificart relationship with uni versityenvironnent and
thus confir mingthat therole of entrepreneurshi p education has beenrecogni zed as one of t he critical factorsthat
hel pstudentsto understandand foster an entrepreneurial attitude. The questionnairethat have been distributet o
respondents inthe university environnent foundthat students wtha hi gh desire of becom ng entrepreneursin
the future have a hi gh energyin doi ng busi ness al ong witht he riskt hat t hey would happent o experienceinthe
fuure Vitha highriskof doingtheir businessthey needt o work even harderinal ongter mt o experience many
things as entrepreneurs. Entrepreneurs must have passion and have faithin what they are doing Building a
busi ness right fromt he start need amabilityto organized the resources (human and nature, etc) to have a
maxi nze resut. Entrepreneurs nust have a good relationship with other people, or in a better word good
or gani zation and tradi ng goods. Entrepreneurs rust devel opthe skills andthe desireto be betterinthe future.
This findings supported a research by Rasli et, al. (2013) statedt hat entrepreneuria intertion has a positive and
significart relationship wth university environnent. Ancther research also by Tanveeret, al. (2013) about
moti vational factors and students entrepreneurial intentionin Pakistanfoundthesanething withthis research
They found that students are havi ng strong belief that they can provide jobs tothensel ves and to a hers.

CONCLUSI ON. AND RECOMMENDATI ON

Concl usion
This research concl udes findi ngs as fdlow

1 Thereis asignificant si miltaneous i nfluence of Entrepreneurship Education Family Business Background
and Desire for Independence on Entrepreneurial Intertion of students in International Business
Ad ministration Faculty of Econonic and Business, Sam Ratulangi Uni versity.

2 There is a significant partiad influence of Entrepreneurship Education on Entrepreneuria Intention of
students in International Business Admnistration Faculty of Economc and Business, Sam Ratuangi
Uni versity:.

3. Thereis a significant partia influence of Fanily Business Background on Entrepreneurial Intertion of
students in International Business Admnistration Faculty of Econonic and Business, Sam Ratuangi
Uni versity:.

4. Thereis asignificant partial i nfluence of Desirefor Independence on Entrepreneurial I ntertion of students
inlrnternational Business Admnistration Faculty of Econonic and Business, Sam Ratuangi Uhi versity:.

Reco mne ndati on

1 International Business Administration’s nmnagenent better to see the students with the potential of the
inertion to become entrepreneurs, nuotivate and develop their potertiad of the intention to becone
ertrepreneurs.

2 For the next researcher nay need better i ndicatorsin distributing questionnaire sothe result of the research
will be nore accurate especialyindicators for Desirefor Independence. And also nedi ating variable such
as Role of Atitudes is needed for a nore significart result towards business start up.
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