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ABSTRAK

Penelitian ini dilakukan untuk meneliti faktor-faktor potensi bisnis pariwisata di Sulawesi Utara dalam
per spektif dari pemilik bisnislokal asing. Penelitianini secara khusus dilakukan di empat wilayah Sulawesi
Utara, kota Bitung, Minahasa Tenggara, pulau Bunaken dan Pulau Sladen. Metode yang digunakan dalam
penelitian ini adalah eksploratif deskriptif kualitatif. Populasi dalam penelitian ini terdiri dari pemilik
bisnislokal asing. Hasil penelitian menunjukkan bahwa keragaman yang Sulut memiliki membuat pemilik
bisnis asing menjalankan bisnis mereka di Sulawesi Utara dan juga membantu kualitas masyarakat |okal
dalam industri pariwisata. Penelitian ini juga menunjukkan bahwa peraturan pemerintah menahan
kepemilikan bisnis bagi orang asing untuk bebas memiliki bisnis mereka sendiri. Sulawesi Utara adalah
tanah terumbu karang megah yang dilindungi, gunung berapi yang aktif, pulau serta penduduk pulau yang
takterlupakan dan Eko - pariwisata adalah potensi utama yang Sulawesi Utara miliki.

Kata kunci: Pariwisata, Pemilik usaha lokal asing, Potensi, Eko — pariwisata

ABSTRACT

This study was conducted to examine the factors of North Sulawes tourism business potential in the
per spective of foreign local business owners. This study was specifically conducted in four regions of North
Sulawesi, Manado city, Bitung city, South — east Minahasa, Bunaken island and Sladen island. The method
used in thisresearch is descriptive qualitative exploratory. The population in this study consisted of foreign
local business owners. The results showed that the diversity that North Sulawesi has makes the foreign
business owners running their business in North Sulawesi and also helping the quality of local peoplein
the tourism industry. This study also shows that the government regulation holds the foreign business
owners back to freely own their own business. North Sulawes is a land of magnificent coral reefs
protecting, active volcanoes, reminding the islanders and Eco — tourism is the most potential that North
Sulawesi has.
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1. INTRODUCTIONS

Tourism industry is currently growing and the attractiveness of a country to increase foreign
exchange. Each region is racing to show their tourism potential. It is also an impact on
businessman. By being aware of tourism have good prospects in increasing revenue so those
current businessmen open a business in tourism industry. Business tourism in Indonesiais very
potential because Indonesia naturally has alot of potential natural beauty, diversity and unique
culture that spread from Sabang to Merauke. All of this potentia into capital in the tourism
industry and still maintained its continuity. Tourism is an important sector in North Sulawesi.

Many regionsin this province have their potenciesto become great tourism object. Realizing this,
the government and local people areincreasing their effort to improve the devel opment of tourism
in North Sulawesi. By looking at the existing natural potentials in North Sulawesi, foreign
investors choose to open a business in tourism. The tourism sector is still in the count as one of
theleading sectors. There are many spots (coordinates) divesto enjoy the beauty of the coral reefs
in the waters of Northern Sulawes seemsto be a secret and only known by the entrepreneurs who
provide the package tourism. Thought is a potential that the information should be conveyed to
the public and can be the source of data base for the government. Thisresearch aimsto shed light
on the Tourism Business potency in North Sulawesi.

This study was design to analyse the foreign business owner’s perception on tourism in North
Sulawesi, the factors of North Sulawes tourism business potency according to foreign locd
tourism business owners, and the things can be improve the tourism in North Sulawesi.

2. METHODS

This research was conducted in four regions in North Sulawesi: Bitung City, Bunaken Island,
Siladen Idland, South — East Minahasa Regency. The approach used in this study is survey
approach. The data collected from the respondents expert (expert judgment) in response to items

related to the constructs tourism, benefits, local people, and the government.

The population in this study were al the foreign business owners who lives and running their
businessin North Sulawesi more than 5 years.

Table2.1List of Informants

No. Name of Business L ocation

1 Siladen Island Resort and Spa Siladen Island

2. Happy Gecko Dive Resort (Cicak Senang Dive Resort) Bunaken Island

3. Pulau Tumbak Resort Tumbak, South-east Minahasa
4. Black sand Dive Reatreat Bitung

Source: Field survey, 2015

2. RESULT AND DISCUSSIONS

The observation of the foreign business owners run their business in North Sulawes represents
one of the more politically stable province in Indonesia. It has a strong history of religious and
ethic tolerance aswell as somewestern cultura influence. All theinformantsaready livein North
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Sulawes because of the diversity that North Sulawesi has. They saw big tourism potencial in the
place where they each opened their resort. To make a sufficient amount of money as foreigner
who lives in indonesiais quite difficult, so the only way to do that to open their own business.
Tourism has become an important business and such sector has important employment
implications. Tourism can also contribute to the protection and conservation of the environment.
While there are benefits offered by tourism development, such business potentially contributes to
idand ecosystem degradation.

This study shows the foreign local business owners are agreed that the tourism business is a
perfect optionin North Sulawesi. Not to mention that alot of Eco-Tourism potentia can befound.
Besides the benefits of get nice amount of money, the informants open their business so they can
train and help the local people by opening ajob field for them. By running the business, they have
areason to stay in North Sulawesi.

In Indonesia regulations on land use set forth in the Law of Agrarian Tree ( UUPA ) No. 5 The
year 1960, in which arranged UUPA prohibition on ownership of land for foreigners. Ownership
restrictions on foreign ownership for those set forth in Article 21 UUPA . The prohibition is
intended to make sure the land remainsin the property of the nation or citizens, because when the
soil isdominated by foreign partiesit will diminish thewell-being of their control and could cause
some areas of the country to be over run by foreigners. Numerousregulation and local lawsrelated
to tourism sector are issued in North Sulawesi. In such a document, the local government argues
that the involvement of local peoplein the tourism industry can enhance local community wealth
and prosperity.

So as foreigners who live in Indonesia, al the informants can not 100% own their business
because of the government regulations. All the informants aso think that the role of the
government is less proactive in the development of tourism (in general). The contribution of the
local government to initiate and drive tourism sector is also considered important, as there was a
lack of capacity within the government leading to poor community-based tourism
implementation.

Good skill of staff may allow the competitiveness of their tourism facilities and products.
Identifying staff’s skill prior to tourism services can reduce tourist dissatisfaction. Tourism is able
to change local community behavior and social structures. Human resources’ quality
(profesionalism) in tourism industry still in bellow avarage.

The tourism market situation in manado is growing and it will keep growing but it’s still need a
lot of placeto grow. Not only one place that the government just focusing on. As stated by al the
foreign business owners.

The lacking condition of basic tourism infrastructure, especialy roads, led to most of the
accessi bility to the tourism places needsto be fixed because it would hamper the development of
new tourist sites. One the most important thing that needs to be improved is have to have
conservation activities. By improving loca people knowledge about the tourism industry, this
will become the opportunity for community based tourism initiation. Tourism is able to change
local community behavior and socia structures. By increasing the internationa flight path
directly to the Sam Ratulangi Airport could increasingly open market opportunities tourism
services industry. And aso the role of government in terms of having a great responsibility in
tourism development in North Sulawesi should be more pro-active.
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4. CONCLUSION

North Sulawes is aland of magnificent coral reefs protecting, mountains and active volcanoes,
reminding the islanders and the world of the potential power of one of the earth's most awesome
force. Natural wealth in North Sulawes is very suitable for development as a tourist destination.
Besides having abeautiful mountain panorama, the marine park, to the average population is very
familiar; those are the main attractions of the North Sulawes in the eyes of the foreign Business
owner. Thetourisminvestors are foreigners and they have agreater understanding about the value
of natural resources as tourism attraction.

Thelesson learned from North Sulawesi illustrates the importance of foreigner business owner in
initial tourism development. The foreign business owners were willing to improve local people
knowledge about the tourism industry. This will become the opportunity for community based
tourism initiation. Tourism is ableto changeloca community behavior and socia structures. The
tourism investors and developers would benefit economically from tourism, but there are low
contributions from loca people. In such case, government should try to develop and maximize
regul ation to enhance community participation in tourism industry.
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