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Abstract: The rapid growth of digital payment systems has transformed financial transactions globally, with the Quick Response
Code Indonesian Standard (QRIS) serving as a key initiative by Bank Indonesia to unify payment methods across providers.
This study analyzes the role of perceived usefulness, security, and social factors on the intention to use QRIS among 148 GenBI
Sulut members. Using a quantitative approach, the data were collected via a structured questionnaire and analyzed through
multiple linear regression with Statistical Package for the Social Sciences (SPSS) version 26, following validity, reliability, and
classical assumption tests. Results show that perceived usefulness significantly increases intention to use, while security and
social factors have no significant partial effects; however, all three variables jointly have a significant influence, explaining
65.5% of variance. The findings suggest that QRIS adoption strategies should focus on enhancing perceived usefulness, ensuring
security, and delivering positive user experiences.
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Abstrak: Pertumbuhan pesat sistem pembayaran digital telah mengubah transaksi keuangan secara global, dengan Quick
Response Code Indonesian Standard (QRIS) yang diinisiasi oleh Bank Indonesia sebagai upaya utama untuk menyatukan
metode pembayaran lintas penyedia. Penelitian ini menganalisis peran persepsi kemanfaatan, keamanan, dan faktor sosial
terhadap minat menggunakan QRIS pada 148 anggota GenBI Sulut. Dengan menggunakan pendekatan kuantitatif, data
dikumpulkan melalui kuesioner terstruktur dan dianalisis menggunakan regresi linier berganda dengan Statistical Package for
the Social Sciences (SPSS) versi 26, setelah melalui uji validitas, reliabilitas, dan asumsi klasik. Hasil penelitian menunjukkan
bahwa persepsi kemanfaatan secara signifikan meningkatkan minat menggunakan, sementara keamanan dan faktor sosial tidak
berpengaruh signifikan secara parsial; namun secara simultan ketiga variabel tersebut memiliki pengaruh signifikan dengan
kontribusi sebesar 65,5% terhadap variasi minat menggunakan. Temuan ini menyarankan bahwa strategi peningkatan adopsi
QRIS perlu difokuskan pada peningkatan persepsi kemanfaatan, menjaga keamanan, dan memberikan pengalaman pengguna
yang positif.

Kata Kunci: QRIS, Persepsi Kemanfaatan, Keamanan, Faktor Sosial, Minat Menggunakan

INTRODUCTION

Research Background

The global financial landscape is undergoing a profound and rapid transformation, largely driven by
advancements in digital technology and the burgeoning financial technology (Fintech) sector. This shift marks a
significant departure from traditional cash-based transactions towards innovative digital payment solutions,
reshaping consumer behavior and business operations worldwide (Gomber et al., 2018). The convenience, speed,
and efficiency offered by digital payments, such as mobile wallets, online transfers, and QR code-based systems,
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have become increasingly appealing to modern consumers, particularly the younger, digitally-native generations
(Dwivedi et al., 2021). This global phenomenon is not merely a technological upgrade but a fundamental societal
shift towards a cashless and more interconnected digital economy.

Recognizing the immense potential of digital payments to foster financial inclusion, enhance economic
efficiency, and support the growth of Micro, Small, and Medium-sized Enterprises (MSMEs), Bank Indonesia (BI)
has actively championed initiatives to accelerate the adoption of digital transaction instruments (Bank Indonesia,
2019). A cornerstone of this national strategy is the Quick Response Code Indonesian Standard (QRIS), launched
on August 17, 2019. QRIS was introduced to standardize QR code payments across all payment service providers in
Indonesia, ensuring interoperability and ease of use for both consumers and merchants. This standardization
eliminates the need for merchants to display multiple QR codes, simplifying transactions and accelerating the shift
away from cash (Yadav & Singh, 2024). The widespread adoption of QRIS is thus critical for achieving Bank
Indonesia’s vision of a robust, efficient, and inclusive national payment system.

However, the successful implementation and widespread adoption of any new technology, including digital
payment systems like QRIS, is not solely dependent on its technological infrastructure or regulatory backing.
Ultimately, its success hinges on the willingness and intention of individual users to integrate it into their daily
financial activities (Venkatesh et al., 2003). Despite Bank Indonesia's efforts and the clear benefits offered by QRIS,
understanding the specific factors that drive or hinder consumer adoption remains a crucial area of inquiry. While
the system's availability is a prerequisite, user perceptions of its value, trustworthiness, and social acceptance
significantly determine their behavioral intention to use it.

To comprehensively understand consumer adoption of QRIS, this study focuses on three critical factors:
Perceived Usefulness, Security, and Social Factors. Perceived usefulness is paramount as consumers adopt digital
solutions only if they offer tangible benefits such as speed, efficiency, and convenience over traditional methods
(Dwivedi et al., 2021; Chang et al., 2021). Given the sensitive nature of financial transactions, the perception of
Security is equally vital; users must feel confident that their personal and financial data are protected from fraud and
unauthorized access, fostering trust in the system (Kim et al., 2010; Liébana-Cabanillas et al., 2015). Furthermore,
Social Factors play a substantial role, where opinions, recommendations, and observed behaviors of family, friends,
and social networks can strongly influence individual decisions regarding technology adoption (Venkatesh et al.,
2003).

This study specifically focuses on the intention to use QRIS among GenBI Sulut (Generasi Baru Indonesia
Sulawesi Utara) members that spread across 6 colleges in North Sulawesi namely, Universitas Sam Ratulangi,
Universitas Negeri Manado, Universitas Katolik De La Salle Manado, Universitas Klabat, Institut Agama Islam
Negeri Manado, and Politeknik Negeri Manado. This demographic represents a critical segment of young, digitally-
savvy individuals who are often early adopters of technology and actively involved in Bank Indonesia's community
development and engagement programs. Their inherent digital literacy, coupled with their role as potential opinion
leaders and advocates for Bl initiatives, makes them a highly relevant population for understanding the dynamics of
QRIS adoption.

Research Objectives
The objectives in conducting this research are:

1. To examine the influence of perceived usefulness towards the intention to use QRIS across students who are
members of Generasi Baru Indonesia Sulawesi Utara (GenBI Sulut)

2. Toexamine the influence of security towards intention to use QRIS across students who are members of Generasi
Baru Indonesia Sulawesi Utara (GenBI Sulut).

3. To examine the influence of social factors towards intention to use QRIS across students who are members of
Generasi Baru Indonesia Sulawesi Utara (GenBI Sulut)

4. To examine whether perceived usefulness, security, and social factors collectively influence the intention to use
QRIS across students who are members of Generasi Baru Indonesia Sulawesi Utara (GenBI Sulut).

LITERATURE REVIEW

Financial Management

Financial management refers to the strategic oversight and control of an organization’s financial activities,
including revenue generation, cost management, accounting, taxation, and risk mitigation (Sampson, 2023). Beyond
ensuring operational stability, it encompasses strategic planning, investment decisions, and regulatory compliance
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to achieve organizational goals effectively. Its core functions accounting, procurement, treasury, taxation, and
financial planning collectively ensure that financial resources are efficiently allocated and sustained for growth and
stability.

Payment System

A payment system serves as the infrastructure enabling the secure and efficient transfer of monetary value
between parties (Batiz-Lazo & Maixe-Goémez, 2021). Over time, payment systems have evolved from physical cash
transactions to electronic and digital mechanisms, driven by the demand for speed, transparency, and security (Arner
et al., 2016). Modern payment systems not only facilitate commerce but also underpin financial inclusion and
national economic stability. The ongoing digital transformation of payment infrastructures thus represents a crucial
foundation for economic modernization.

Digital Payment

Digital payments mark a major paradigm shift in financial transactions, enabling cashless exchanges through
internet-enabled devices such as mobile phones and e-wallets. They offer convenience, accessibility, and efficiency
while reducing operational costs and expanding financial inclusion (Dwivedi et al., 2021. However, adoption
depends on users’ perceptions of trust, security, and usability (Chang et al., 2021). Consequently, the success of
digital payment initiatives such as QRIS relies not only on technology but also on users’ behavioral acceptance and
confidence in the system.

Financial Technology (Fintech)

Fintech combines finance and technology to transform the design and delivery of financial services,
emphasizing accessibility, efficiency, and user-centered innovation (Gomber et al., 2018). It integrates emerging
technologies such as Al, blockchain, and mobile computing to enhance service quality and reduce costs. In the
payment sector, fintech has driven the creation of digital wallets and standardized QR-based payment systems.
Drawing from innovation diffusion theory (Lee & Shin, 2020), fintech adoption depends on perceived advantages,
compatibility, and ease of use, which are also central to understanding QRIS adoption dynamics.

Previous Research

Hanafi & Toolib (2021) assessed the adoption of digital payment among younger and older adults. Data was
collected through an online questionnaire and successfully gathered 518 responses from two groups which is younger
and older adults. The result revealed that for both groups, all three hypotheses propose have a significant effect on
intention to use digital payment.

Phuong et al. (2024) aimed to identify the factors influencing the intention to continue using online payment
applications among small and medium enterprises (SMEs) in Vietnam. Data were collected through a Google Forms
survey targeting 388 businesses familiar with online payment technologies such as Banking, Momo, Zalo Pay,
AirPay, and ViettelPay. The analysis reveals six key factors affecting the intention to continue using online payment
applications: privacy security, social influence, perceived. risk, perceived usefulness, information technology
knowledge, and trust.

Chang et al. (2021) studies the motivation of customers to choose the QR code as a payment tool by
developing an integrated model based on UTAUT 424 valid responses were collected from diversified socio-
economic backgrounds to validate the proposed framework. Compared with the original UTAUT model, the new
one integrates ‘perceived security’, ‘perceived benefits’ and excludes ‘social influence’ to provide more
comprehensive and consistent guidance. Our study concluded that customers' intention to use QR code as the
payment tool is jointly contributed by their attitude, perceived usefulness, and subjective norms toward using QR
code as the payment method. The formation of customers' attitudes towards using QR code is affected by their
perceived usefulness, perceived benefits, and subjective norms.

Research Hypothesis

Hi: Perceived Usefulness (X1) influences the intention to use (YY) QRIS across students who are members of GenBl
Sulut

Hy: Security (X2) influences the intention to use (YY) QRIS across students who are members of GenBI Sulut

Hs: Social Factors (X3) influences the intention to use (Y) QRIS across students who are members of GenBI Sulut

Ha: Perceived Usefulness, Security, and Social Factors (X1, X2, and X3) collectively influence the intention to use
(Y) QRIS across students who are members of Generasi Baru Indonesia Sulawesi Utara
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Conceptual Framework

Perceived
Usefulness (X1)

Intention To Use
(Y)

Security (X2)

Social Factors (Xa3)

Figure 1. Conceptual Framework
Source: Literature Review

RESEARCH METHOD

Research Approach

This study adopted a quantitative approach to achieve its objective. Quantitative research focuses on
measuring the extent or amount of a phenomenon. It involves a structured experimental analysis of observable data
using statistical, mathematical, or computational methods, typically presented in numerical forms such as
percentages and statistical figures (Sugiyono, 2013).

Population, Sample, and Sampling Technique

The population of this study comprises active members of Generasi Baru Indonesia (GenBI) Sulut from six
universities in North Sulawesi: Universitas Sam Ratulangi, Universitas Negeri Manado, Universitas Katolik De La
Salle Manado, Universitas Klabat, Institut Agama Islam Negeri Manado, and Politeknik Negeri Manado. GenBl
members were selected because they are young, digitally literate individuals who serve as Bank Indonesia’s
ambassadors for financial literacy and digital payment awareness, making them relevant subjects for studying QRIS
adoption. From a total of 325 members, a sample of 126 respondents was determined using Slovin’s formula with a
7% margin of error. Using a quota sampling technique, respondents were proportionally distributed 29 from
Universitas Sam Ratulangi and around 20 from each of the other five universities to ensure balanced representation
across all Universities.

Type of Data and Data Source

This study employs quantitative data analyzed using a descriptive quantitative approach, where numerical
findings are interpreted into descriptive explanations. The data were obtained from primary sources, collected
directly from respondents through a structured guestionnaire without intermediaries (Roopa & Rani, 2012). The
guestionnaires were distributed to GenBI Sulut members across six universities in North Sulawesi using Google
Forms, shared via email, messaging apps, and social media platforms to ensure accessibility and wide participation.

Data Collection Method

Data in this study were collected through a structured questionnaire adapted from previous research. The
instrument consisted of four sections covering Perceived Usefulness, Security, Social Factors, and Intention to Use
QRIS. All items were measured using a 7-point Likert Scale ranging from 1 (Strongly Disagree) to 7 (Strongly
Agree), allowing respondents to express their level of agreement. The questionnaire was fully closed-ended to ensure
clarity and facilitate quantitative analysis (Sugiyono, 2013; Roopa & Rani, 2012).

Operational Definition and Indicators of Research Variable
Table 1. Operational Definition and Indicators of Research Variable
Variable Definition Indicators
Perceived Usefulness (X1) The degree to which a person believes that using QRIS 1. Efficiency
will enhance their efficiency, effectiveness, and 2. Effectiveness
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Security (X2)

Social Factors (Xa)

productivity in conducting financial transactions
conviniently. It reflects the user's perception of the
benefits gained from adopting QRIS.

The extent to which users perceive that using QRIS for
transactions is safe, reliable, and protects their personal
and financial information from unauthorized access,
fraud, or misuse. It encompasses trust in the system'’s
ability to maintain and integrity.

The degree to which an individual perceives that

3.
4.

1.
2.

Productivity
Convenience

Data Protection
Financial Transaction
Security

Reliability

Peer Influence

N

Social Norms
Opinion Leaders

important others (e.g., family, friends, peers, influential
person, or groups like GenBl Sulut community 3.
members) believe they should use QRIS. It reflects the
influence of social norms and peer recommendations on
behavior.

The strength of an individual's conscious plan or desire
to use QRIS for their financial transactions in the near
future and recommend it to others. It reflects the
likelihood that a user will adopt and continue to use the
QRIS system.

(Source: Data Processed, 2025)

Intention to Use (YY) Frequency of Use
Willingness to Use
Future Use

Recommendation

PonNE

Testing of Research Instrument
Validity and Reliability Tests

The research instruments were tested for both validity and reliability to ensure accuracy and consistency.
The validity test was conducted using the Pearson Product-Moment correlation method (Chee, 2015) to confirm that
each guestionnaire item accurately measured its intended variable (Karnia, 2024).

The reliability test employed the Cronbach’s Alpha coefficient, where values above 0.6 indicate acceptable
internal consistency and reliability of the instrument, ensuring that responses remain stable and dependable across
measurements.

Data Analysis Method
Test of Classical Assumptions
Normality Test
A normality test is also conducted to ensure that the residuals are normally distributed, where data are
considered normal if the Asymp. Sig (2-tailed) value is > 0.05 (Mishra et al., 2019).

Multicollinearity Test

The multicollinearity test is conducted to identify whether correlations exist among independent variables
in the regression model. According to Shrestha (2020), multicollinearity can be detected by examining the tolerance
and Variance Inflation Factor (VIF) values. The model is considered free from multicollinearity if the tolerance value
> 0.1 and the VIF < 10; otherwise, if the tolerance is < 0.1 and the VIF exceeds 10, multicollinearity is present.

Heterodasticity Test

The heteroscedasticity test aims to determine whether the residuals in a regression model have constant
variance across observations. According to Astivia & Zumbo (2019), when the variance of residuals remains equal,
the data are said to exhibit homoscedasticity; however, if the variance differs between observations,
heteroscedasticity is present, which can affect the accuracy of regression estimates.

Multiple Linear Regression Analysis

Multiple linear regression is used to analyze the relationship between two or more independent variables and
a dependent variable. This method helps determine both the direction and magnitude of influence that the
independent variables exert on the dependent variable (Shrestha, 2020). In this study, multiple regression is applied
to examine how Perceived Usefulness, Security, and Social Factors affect the Intention to Use QRIS among members
of Generasi Baru Indonesia Sulawesi Utara (GenBI Sulut).
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Coefficient of Correlation (R) and Coefficient of Determination (R)

The correlation coefficient (R) measures the strength and direction of the relationship between independent
and dependent variables, with values ranging from —1 (perfect negative correlation) to +1 (perfect positive
correlation) (Schobber, 2018).

The coefficient of determination (R?) indicates the extent to which these independent variables explain
variations in the dependent variable. A higher R2 value signifies that the model accounts for a greater proportion of
the variance in intention to use QRIS, while a lower value suggests that other external factors may have a stronger
influence (Cheng et al., 2014).

Hypothesis Testing
T-Test

The hypothesis testing in this study employs both the t-test and F-test to evaluate the influence of the
independent variables Perceived Usefulness (X1), Security (X2), and Social Factors (Xs3) on the dependent variable,
Intention to Use QRIS (). The t-test examines the partial effect of each independent variable, where a Sig. value <
0.05 indicates a significant individual influence (Mishra et al., 2019).

F-Test

The F-test assesses the combined effect of all independent variables on the dependent variable, where the
model is considered significant if the calculated F-value exceeds the F-table value at a significance level of 0.05.
These tests collectively determine whether each variable and the model as a whole significantly affect users’ intention
to adopt QRIS.

RESULT AND DISCUSSION

Result
Validity and Reliability Test
Table 2. Validity Test Results

. i Validity
Variable Indicator R-Count R-Table Sig Result
X1.1.1 7907 0,159 0,000 Valid
X1.1.2 .800™ 0,159 0,000 Valid
X1.2.1 744 0,159 0,000 Valid
X1.2.2 805" 0,159 0,000 Valid
X1.3.1 630" 0,159 0,000 Valid
X1.3.2 Y 0,159 0,000 Valid
X1.4.1 807" 0,159 0,000 Valid
X1.4.2 781" 0,159 0,000 Valid
X2.1.1 736" 0,159 0,000 Valid
X2.1.2 756" 0,159 0,000 Valid
Security (X2) X2.2.1 714" 0,159 0,000 Valid
X2.2.2 787 0,159 0,000 Valid
X2.3.1 697 0,159 0,000 Valid
X2.3.2 818" 0,159 0,000 Valid
X3.1.1 643" 0,159 0,000 Valid
X3.1.2 683" 0,159 0,000 Valid
Social Factors (Xs) X3.2.1 780" 0,159 0,000 Valid
X3.2.2 746 0,159 0,000 Valid
X3.3.1 589" 0,159 0,000 Valid
X3.3.2 501" 0,159 0,000 Valid
Y.1.1 816" 0,159 0,000 Valid
Y.1.2 819" 0,159 0,000 Valid
. Y.2.1 695" 0,159 0,000 Valid
Intention to Use (Y) Y22 652 0,159 0,000 Valid
Y.3.1 790" 0,159 0,000 Valid
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Y.3.2 780" 0,159 0,000 Valid
Y.4.1 834 0,159 0,000 Valid
Y.4.2 802" 0,159 0,000 Valid

(Source: Data Processed by SPSS, 2025)

Based on the table 2, it shows that all indicator statement items from the Perceived Usefulness (X1), Security (X>),
and Social Factors (Xs), and Intention to Use QRIS () variable have a pearson correlation value greater than r table

(0,159). The entire statement of the research variable was valid.

Reliability Test
Table 3. Reliability Test

Variable Cronbach’s Alpha N of Items Results
Perceived Usefulness (X1) 0,932 8 Reliable
Security (X2) 0,934 6 Reliable
Social Factors (X3) 0,877 6 Reliable
Intention to Use (YY) 0,946 8 Reliable

(Source: Data processed by SPSS, 2025)

Based the table 3, it shows that all variable Perceived Usefulness (X1), Security (X,), and Social Factors (X3), and
Intention to Use QRIS () have Cronbach Alpha value is greater than 0,6. It means that the measuring instrument is

reliable.

Normality Test
Table 4. Normality Test

Unstandardized Residual

N

Normal Parameters®® Mean
Std. Deviation

Most Extreme Differences Absolute
Positive
Negative

Test Statistic
Asymp. Sig. (2-tailed)®

148
.0000000
4.82042704
.090
.055
-.090
.090
.050°

(Source: Data processed by SPSS, 2025)

Table 4 shows that the significant value of the test is 0,50 which it lies on the decision threshold of value 0,05. It
indicates that the data is normally distributed and can be used in this research.

Multicollinearity Test Result
Table 5. Multicollinearity Test Result

Model Collinearity Statistics Status
Tolerance VIF
Perceived Usefulness (X1) 0.376 2.657 No Multicollinearity
Security (X2) 0.379 2.641 No Multicollinearity
Social Factors (X3) 0.544 1.838 No Multicollinearity

(Source: Data processed by SPSS, 2025)

Based on the results shown in Table 5, the tolerance values for all three independent variables are greater than 0.10.
Similarly, the Variance Inflation Factor (VIF) values for all variables are below 10. Since all variables meet these
criteria, it can be concluded that no multicollinearity is present among the independent variables in this regression

model.
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Heteroscedasticity Test

Scatterplot
Dependent Variable: Y

Regression Studentized Residual
L]
[ ]

Regression Standardized Predicted Value

Figure 2. Scatterplot
(Source: Data processed by SPSS, 2025)

The scatterplot shown in figure 2 indicate that there is no clear or specific pattern such as a funnel shape, wave-like
formation, or systematic clustering. It concludes there is no indication of heteroscedasticity in the regression model,
as a result, the estimation of regression coefficients is reliable, and the hypothesis testing results for each independent
variable remain valid.

Multiple Linear Regression Analysis
Table 6. Multiple Regression Analysis

Unstandardized Standardized

Model Coefficients Coefficients t Sig.

B Std. Error Beta
1 (Constant) -152 2.944 -.052 .959
Perceived Usefulness (X1) 47 .094 .637 7.975 .000
Security (X2) .169 112 121 1.516 132
Social Factors (X3) 137 .083 110 1.653 101

(Source: Data processed by SPSS, 2025)

Based on table 6, the multiple linear regression analysis can be described as follows:

1. The constant value (-0.152) indicates that if all independent variables Perceived Usefulness (X1), Security (Xz),
and Social Factors (Xs) are equal to zero, the predicted value of Intention to Use QRIS would be -0.152. While
this situation is not realistic, it serves as the baseline or intercept of the regression equation.

2. The coefficient of Perceived Usefulness (0.747) shows that for every one-unit increase in Perceived Usefulness,
assuming other variables remain constant, the Intention to Use QRIS is expected to increase by 0.747 units. With
a significance value of 0.000 (<0.05), this variable has a statistically significant and positive effect, making it the
most influential factor with a standardized beta of 0.637.

3. The coefficients of Security (0.169) and Social Factors (0.137) indicate positive but insignificant relationships
with Intention to Use QRIS, as their significance values of 0.132 and 0.101 exceed the 0.05 threshold. This
suggests that while both factors tend to increase the intention to use QRIS, their effects are not strong enough to
be considered statistically meaningful within this model.

Coefficient of Correlation (R) and Coefficient of Determination (R?
Table 7. Coefficient of Correlation (R) and Coefficient of Determination (R?
Model R R Square Adjusted R Square Std. Error of the Estimate
1 .809? .655 .648 4.870
(Source: Data processed by SPSS, 2025)

Based on Table 7, the multiple correlation coefficient (R) value of 0.809 indicates a very strong positive relationship
between the independent variables Perceived Usefulness, Security, and Social Factors and the dependent variable,
Intention to Use QRIS, among GenBI Sulut members. The coefficient of determination (R2) obtained in this model
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is 0.655. This means that 65.5% of the variation in Intention to Use QRIS can be explained by the three independent
variables: Perceived Usefulness, Security, and Social Factors.

Hypotheses Test Results

T-Test Result (Partial)

Based on table 6, the results obtained are:

1. Perceived Usefulness (Xi1) has a significant positive effect on Intention to Use QRIS, with a Sig. value of 0.000
(<0.05) and B = 0.747, meaning higher perceived usefulness increases users’ intention to use. Based on this result,
the null hypothesis (Ho1) is rejected, and the alternative hypothesis (H1) is accepted.

2. Security (X2) shows a positive but insignificant effect (Sig. = 0.132 > 0.05, B = 0.169), indicating that security
perception does not significantly influence intention to use QRIS. Based on this result, the null hypothesis (Ho2)
is accepted, and the alternative hypothesis (H.) is rejected.

3. Social Factors (Xs) also have a positive but insignificant effect (Sig. =0.101 > 0.05, B =0.137), suggesting social
influence is not a determining factor in this model. As a result, the null hypothesis (Hos) is accepted, and the
alternative hypothesis (Hs) is rejected.

F-Test Result (Simultaneous)
Table 8. F-test Result

ANQVA*®
Model Sum of Squares Df Mean Square F Sig.
1 Regression 6479.171 3 2159.724 91.048 .000b
Residual 3415.768 144 23.721
Total 9894.939 147

(Source: Data processed by SPSS, 2025)

Table 8 presents the results of the F-test, Perceived Usefulness (Xi), Security (X:), and Social Factors (Xs)
simultaneously have a significant effect on the Intention to Use QRIS among GenBI Sulut members. Therefore, it can
be concluded that the null hypothesis (HO4) is rejected and the alternative hypothesis (H4) is accepted, confirming that
the regression model fits well and aligns with the extended Technology Acceptance Model (TAM).

Discussion
The Influence of Perceived Usefulness on Intention to Use

The findings of this study indicate that Perceived Usefulness (X1) has a positive and statistically significant
effect on the Intention to Use QRIS among students who are members of GenBI Sulut. This result confirms that
when GenBI Sulut members perceive QRIS as a beneficial, efficient, and practical payment tool for their financial
transactions, their likelihood of adopting and using the service increases substantially. This finding reinforces the
assumptions of the Technology Acceptance Model (TAM) proposed by Davis (1989), which highlights perceived
usefulness as one of the primary determinants of an individual’s intention to adopt a new technology. Similar results
were also observed in previous research conducted by Ho & Lim (2021) and Morosan & DeFranco (2016), which
concluded that perceived usefulness strongly influences behavioral intention in technology adoption contexts. In the
specific context of QRIS adoption among GenBI Sulut members, this finding indicates that perceived benefits such
as faster, more convenient, and more productive transaction processes play a pivotal role in driving digital payment
adoption.

The Influence of Security on Intention to Use

The results of this study demonstrate that the Security variable (X2) does not have a statistically significant
effect on the Intention to Use QRIS among GenBI Sulut members. This suggests that the respondents' intention to
use QRIS is not significantly driven by concerns about transaction safety, data protection, or system reliability within
this particular group. One possible explanation for this finding is that QRIS has already achieved a certain level of
credibility and security assurance within the GenBI Sulut community. According to the classification results in this
study, the majority of respondents have used QRIS frequently and for a considerable duration, with 75% having
more than one year of usage experience. Such prolonged use likely fosters familiarity and reduces security-related
concerns, thereby diminishing its direct influence on intention. This findings differ from Phuong et al. (2024), who
reported a significant role of security in shaping continued usage of online payment applications among SMEs in
Vietnam. However, this finding is consistent with research by Agustin (2023), which found that in communities with
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established digital payment habits, security tends to become a secondary consideration after perceived usefulness. It
also implies that for mature or highly engaged user groups like GenBI Sulut, security measures might be seen as
standard and expected, thus no longer functioning as a differentiating factor in using QRIS decisions.

The Influence of Social Factors on Intention to Use

The empirical results of this study reveal that Social Factors (X3) also do not have a statistically significant
influence on the Intention to Use QRIS among students in GenBI Sulut. This suggests that although peer influence,
social norms, and recommendations from family or GenBI peers might be present, they do not significantly shape
the respondents' intention to use QRIS in this context. This finding may be attributed to the demographic profile of
the respondents, who are mostly young students actively engaged in digital financial platforms. The majority have
already integrated QRIS into their daily transactional routines, as shown by the high frequency of use reported in
this study. Within such a digitally literate and tech-savvy environment, social approval or peer recommendation may
no longer play a decisive role in influencing adoption intention. This result is in line with Ramayanti et al. (2024),
who observed that for technology-experienced groups, intention to use is primarily shaped by perceived usefulness
and system performance rather than external social influences. Consequently, although social endorsement remains
important in the early stages of technology diffusion, its impact may diminish as users become self-reliant and
develop personal trust in the system's benefits.

The Influence of Perceived Usefulness, Security, and Social Factors on Intention to Use

Simultaneously, the results of the F-test indicate that Perceived Usefulness, Security, and Social Factors
collectively exert a significant effect on the Intention to Use QRIS among GenBI Sulut members. This indicates that
when considered together, these three independent variables significantly predict the intention to use QRIS within
this community. These findings corroborate the theoretical foundation of the Technology Acceptance Model (TAM),
which posits that multiple interrelated factors influence the acceptance and use of new technologies. While the
individual effects of Security and Social Factors are not statistically significant when tested separately, their
collective influence, along with Perceived Usefulness, contributes meaningfully to explaining the variation in
Intention to Use QRIS. This emphasizes the importance of addressing both technical (usefulness and security) and
social dimensions in promoting QRIS adoption initiatives, as their aggregated effect remains substantial even if
individual factors vary in their significance.

CONCLUSION AND RECOMMENDATION

Conclusion
Based on the research findings, several conclusions can be drawn related with the research problems
proposed:

1. Perceived Usefulness has a significant positive effect on the Intention to Use QRIS among GenBI Sulut members.
Indicators of efficiency, effectiveness, productivity, and convenience strongly motivate students to adopt and
continue using QRIS as a practical and beneficial payment tool.

2. Security has no significant influence on students’ intention to use QRIS. Most respondents already trust the
system’s reliability and data protection, as many have used QRIS for over a year, making security a secondary
consideration in their continued usage.

3. Social Factors also do not significantly affect the intention to use QRIS. Peer influence and social norms have
limited impact, as GenBI Sulut members tend to rely on personal experience and perceived benefits rather than
social encouragement in deciding to use QRIS.

4. Simultaneously, Perceived Usefulness, Security, and Social Factors have a significant simultaneous effect on the
intention to use QRIS, with Perceived Usefulness emerging as the most dominant factor. This highlights that
practical advantages such as efficiency and convenience remain the key drivers of QRIS adoption among GenBl
Sulut members.

Recommendation
Based on the study findings, several recommendations are proposed:
1. Bank Indonesia and QRIS providers can strengthen financial literacy programs through GenBI and university
collaborations, emphasizing the practical benefits and ease of QRIS for daily transactions. Targeted campaigns
on security standards and interoperability are also needed to enhance user trust. Continuous improvement of
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system reliability, transaction speed, and data protection transparency will further increase public confidence and
encourage adoption.

2. GenBlI Sulut encouraged to actively promote QRIS through peer education, workshops, and digital payment
campaigns to sustain awareness and usage among students. Collaborating with campus merchants and nearby
SMEs can help expand QRIS adoption and strengthen the cashless ecosystem within academic settings.

3. SMEs encouraged to adopt QRIS as a primary payment option to align with students’ growing preference for
cashless transactions. Participation in Bank Indonesia’s digitalization programs and collaborations with GenBI
in QRIS promotions such as discounts or cashback can help increase visibility and transaction volume, while
integrating QRIS into marketing efforts attracts more young consumers.

4. Future research can include additional variables such as perceived ease of use, trust, and perceived risk to provide
broader insights into QRIS adoption. Comparative or mixed-method studies across different user groups are also
recommended to explore deeper behavioral differences and motivations in adopting digital payments.
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